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Methodology

PSB conducted an online survey with 
consumers and technology elites in the U.S. 
about the emerging technologies of the next 
50 years.

Objectives

The Intel Next 50 study was conducted to 
gauge what customers are most and least 
excited about regarding the future of 
technology. 
• Understand current attitudes toward technology and 

its role in day-to-day activities

• Paint a cohesive picture of what respondents think the 
world could look like in the next 50 years through 
technology innovation

• Determine key areas of excitement and concern 
regarding the future of technology
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Objectives and Methodology

Timing
May 9th – May 20th

Consumers Tech Elites

N-size n=1000 n=102

MoE
at 90% confidence interval

±2.53% ±8.12%

Consumers

Age Parents Gender

18-34 35+ Children
No 

Children
Male Female

N-size n=375 n=625 n=328 n=664 N=487 N=513

MoE
at 90% c.i.

±4.21% ±3.24% ±4.50% ±3.14% ±3.68% ±3.58%

Consumers: U.S. General Public polled to national census data to ensure a representative sample of the United States.
Technology Elites: Age 25+ with at least a college education, have a household income of $100,000+ and follow news about 
technology closely. 



Millennials and parents are more likely to 
say that emerging technologies will bring 

tremendous improvements

7 40 40 14

Consequences of Emerging Technologies
Consumers

n=1000

Emerging technologies will bring…

Consumers torn on the role of emerging technologies: Equal amounts of 
respondents feel emerging technologies will create as many new problems as they 
do solutions
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8 41 36 16

6 37 48 10
n=328

n=664

By Parents

Children

No Children

6 40 37 16

8 39 43 918-34

35+

n=375

n=625

By Age

…tremendous improvements to 
communities around the world and 

individual’s day-to-day lives

…improvements to communities and 
Individuals, but will also cause just 

as many new problems

…more problems for communities 
and individuals to have to face 
than it will improvements

Don’t know

Q: Which of the following statements do you most agree with? 



Yet, consumers generally feel excited about emerging technologies
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Feelings about Emerging Technologies
Consumers

n=1000

48

30 29
22 20 20 17

12 10 8 8

Excited Comfortable Pleased Hesitant Overwhelmed Concerned Content Safe Distrustful Lost
None of 

these

60
40

Ages 18-34 Ages 35+
n=375 n=625

Millennials and parents, in particular, are most excited about emerging technologies

53 45

Children No Children

n=328 n=664

Q: Which of the following best describe how you feel about emerging technologies? Please select up to 3. 
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46
38

29
25 23 21 19 19 18 16

12 11 8

88 85

61

45

71

27

61

7 7

43 40

17
12
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Technology

makes my life

easier

I regularly keep

up with current

events in the

news, politics,

and business

I consider myself

to be

environmentally

conscious

I cannot manage

without having

immediate access

to the internet

I put a lot of time

and energy into

my career

I wish my life was

less hectic

I pride myself on

having the latest

technology

I cannot keep up

with all the new

technology

I don't like

change

The first thing I

do when I have

news to share is

post it on social

networks

It's a challenge to

maintain a

balance between

my work and

personal life

I worry about

how much I rely

on technology

I rely on public

transportation to

get around

Technology

makes everything

more

complicated
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Statements Describing Respondents
Ranked by Consumers

Consumers and tech elites agree technology makes their lives easier

Q: Which of the following statements describe you? Please select all that apply. 

Tech 
Elites
N=102

Consumers
N=1000





Today, consumers express the most excitement toward familiar, established 
technologies such as computers and smartphones
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Excitement about Technology Today
Consumers

n=1000

Very excited Not very excitedSomewhat excited Not excited at all
Not familiar with this 
technology

Q: How excited are you about the following technology devices or categories?

3 3 8
18

6 8 13 12
23 19

7 75 6

12

8
23 18

17 21

13
13

27 22
11 10

19
13

16 20
18

19 16 21 19 24
38 34

35 30
25

32 29
29 27 30 27 28

44 47

27 31 30
22 23 20 21 17 19 18

Computers
(Desktops,

Laptops, 2-in-
1s, tablets,

etc.)

Smartphones Smart home
technology

5G
technology

and networks

Gaming Wearables
(Smart

electronic
devices that
can be worn)

Virtual,
Augmented,
and/or Mixed

Reality

Artificial
Intelligence

Gene Therapy Cloud
Computing

Autonomous
Vehicles

(Self-driving
cars &amp;

trucks)

Drones

82 81

62 61 55 54 52
49 48 47 46 46



4 4 6
14

6 10 7
14 16

7
12

6
3 5 3

4

7
6

7

5 4

8
6

127
8 8

8
12

11 13
9 10 17

16 1925
26

31

27
34 35 34 31 32

35 33
35

62 58
53

47
40 38 38 40 38

33 33 29

Smartphones Computers Smart home
technology

5G technology
andnetworks

Wearables Artificial
Intelligence

Autonomous
Vehicles

Gene Therapy Cloud Computing Drones Virtual,
Augmented and/or

Mixed Reality

Gaming

87 84 84

74 74 73 72 71 70 68 66 64

In 50 years, consumers expect these same technologies to be the most important, 
along with smart home technology
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Important Technologies 50 Years From Now
Consumers

n=1000

Somewhat 
important

Very important Not very 
important

Not important at 
all

Not familiar enough with this 
technology

Q: Thinking about 50 years from now, how important do you think the following technologies will be in the average person’s daily
life?



1 1 1 1 11 1 2 1 2 3 4 2 3
12

3 3 5 5 9 9 8 8 7 11 14

21
27 29

18
27 27 27

32 29 33

40
40

34

69 66
75

66 64 64
58 60 56

46 43
32

Smartphones 5G technology and
networks

Cloud Computing Artificial
Intelligence

Smart home
technology

Gene Therapy Wearables Computers Autonomous
Vehicles

Virtual,
Augmented and/or

Mixed Reality

Drones Gaming

96 95
93 93 91 91 90 89 89

86 83

66

For tech elites, emerging technologies like 5G, cloud computing and artificial 
intelligence are expected to be among the most important in 50 years 
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Important Technologies 50 Years From Now
Tech Elites

n=102

Somewhat 
important

Very important Not very 
important

Not important at 
all

Not familiar enough with this 
technology

Q: Thinking about 50 years from now, how important do you think the following technologies will be in the average person’s daily
life?



Autonomous 
Vehicles

5G technology / 
networks

Smart home 
technology

Computers Smartphones
Cloud 

Computing
Artificial 

Intelligence
DronesWearables

Virtual, Augmented 
and/or Mixed Reality

Gaming Gene Therapy

87 87
71 71 71 70 66 61 60 59 55 55

77 79

56 55
45 41 46

38 38 42 41 43

Ages 18-
34

Ages 35+
n=375 n=625

1

0

Excitement about Technology
Consumers

n=1000

By Age
Showing Top 2 Box

When it comes to emerging technologies such as 5G, virtual reality, and 
autonomous vehicles, millennials are consistently more excited than their older 
counterparts

Q: How excited are you about the following technology devices or categories?



Parents Excited by AI



91 87
74

68 64 64 60 55 54 54 53 52

76 79

55 57
49 50 48

42 46 42 44 44

Smartphones Computers Smart home
technology

5G technology and
networks

Wearables Gaming Virtual, Augmented,
and/or Mixed Reality

Autonomous
Vehicles

Artificial Intelligence Drones Gene Therapy Cloud Computing

Children No Children

n=328 n=664

1

2

Excitement about Technology
Consumers

n=1000

By Parents
Showing Top 2 Box

Parents are also particularly more excited about smart home technology 
than those without children

Q: How excited are you about the following technology devices or categories?



39 36

26 26
21 20 19 18

13 10 9 10

50

38

20

37

27 30
26

16
22

14
8

0

Genomic medicine

eliminates cancer,

infectious, rare, and

un-diagnosable

diseases

Renewable energy is

the primary source

of power generation

Space exploration

finds life beyond

Earth

Artificial materials

used in organ and

tissue transplants

enhance length and

quality of life

Self-driving cars are

the norm

Smart cities make

urban areas more

efficient and

environmentally

friendly

Sonic / hyper-speed

travel common for

all long distance

trips

Alternative farming

techniques,

including vertical

farms, feed the

world

Augmented and

virtual reality is used

across business,

medicine,

entertainment, and

day-to-day personal

life

Full automation of

jobs force

governments to

issue a universal

basic income

Neural implants

enhance senses,

memory, and allow

people to

communicate with

each other through

thought

None of these
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Most Exciting Potential Achievements of the 
Next 50 Years

Ranked by Consumers

Consumers are most excited about potential achievements that impact the health 
of people and the planet, such as genomic medicine and renewable energy

Q: What are you most excited about that may happen in the next 50 years? Please select up to 3. 

Tech 
Elites
N=102

Consumers
N=1000



Parents, particularly fathers, are most excited by artificial intelligence, 
compared to more than a third of consumers overall
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Feelings Toward Artificial Intelligence
Consumers 

n=1000

28 12 38 22

Scares me

Confuses 

me

Excites me

Don’t 

know

30 12 34 24

25 11 45 19Children
n=328

n=664

By Parents

No Children

30 18 28 24

19 3 64 13Male Parents

Female Parents

n=152

n=176

By Gender of Parents

Q: Which of the following best describes how you feel about artificial intelligence. 



Parents are more likely than consumers overall to look to artificial 
intelligence to increase their quality of life by automating everyday tasks
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Feelings Toward Artificial Intelligence
Consumers 

n=1000

36 42 22

…will increase my quality of life 
through enhancing and 

automating everyday tasks

Don’t know

…is overrated and will do 
little to enhance the way I 
currently do everyday tasks

Artificial intelligence…

29 51 20Children

39 38 23No Children

n=328

n=664

By Parents

23 63 14Male Parents

35 41 24Female Parents

n=152

n=176

By Gender of Parents

Q: Generally speaking, how do you feel about artificial intelligence?



Nearly half of parents are excited for artificial intelligence tools that can 
help with human tasks
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Feelings Toward Artificial Intelligence
Consumers 

n=1000

Artificial intelligence…

Q: Which best describes how you feel about artificial intelligence?

38 41 21

I am excited for artificial 
intelligence tools that can help 

humans with their tasks

Don’t know

I fear artificial intelligence 
tools are learning too much 
and will out-think humans

35 46 19Children

39 39 22No Children

n=328

n=664

By Parents

30 59 11Male Parents

40 35 25Female Parents

n=152

n=176

By Gender of Parents



Parents are also more trustful of artificial intelligence devices, looking 
forward to when these technologies can predict their needs
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Feelings Toward Artificial Intelligence
Consumers 

n=1000

44 34 22

I look forward to the day when 
artificial intelligence predicts 

my needs before I ask

Don’t know
I am confused and distrustful of 
devices that “predict” my needs 

40 39 2118-34

46 31 2335+

n=375

n=625

By Age

36 42 22Children

48 30 22No Children

n=328

n=664

By Parents

26 59 16

44 28 28

By Gender of Parents

Male Parents

Female Parents

n=152

n=176

Q: Which best describes how you feel about artificial intelligence? 



55
32 18 18 12 2338

19 14 15 7
43

Mobile phone voice

assistants

Home voice

assistants

Smart Home Devices Voice activated

remote controls

Online translations

systems

I don't own any

artificial intelligence

technologies

52
34 25 25 12 2441

18 11 13 7
42

Mobile phone voice

assistants

Home voice

assistants

Smart Home

Devices

Voice activated

remote controls

Online translations

systems

I don't own any

artificial intelligence

technologies

45

24

16 16
9

36

4

Mobile

phone voice

assistants

Home voice

assistants

Smart Home

Devices

Voice

activated

remote

controls

Online

translations

systems

I don't own

any artificial

intelligence

technologies

Don't know

More than a third of consumers do not think they own any artificial 
intelligence technologies, yet many likely do
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Currently Own Artificial Intelligence Technology
Consumers

n=1000

Millennials and parents are more likely to own AI 
technologies

Ages 18-34 Ages 35+

n=375 n=625

Children
n=328 n=664

No Children

By Parents

By Age

Q: Do you currently own any of the following artificial intelligence technologies for your home and personal use? 



Many of those who report not owning artificial intelligence technologies also 
have no  desire to ever own them

19

54 21 25

No

Yes

Artificial Intelligence Technologies 
Wanted for Home and Personal Use

Among those who do not own AI products
Consumers 

n=356

Don’t know

Q: Would you like to have artificial intelligence technologies for your home and personal use?



This trend may be because half of consumers are concerned about personal 
data collection with artificial intelligence tools
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Feelings Toward Artificial Intelligence
Consumers 

n=1000

46 37 1718-34

56 28 1635+

n=375

n=625

By Age

48 39 13Male

56 24 20Female

n=487

n=513

By Gender

52 31 16

I like that artificial intelligence 
tools make my life easier by 
targeting ads specific to what I 
search and shop for

Don’t know

I am concerned about what personal data 
artificial intelligence tools will collect and 
what can be done with it Females and 35+ year olds are particularly 

concerned about collection of their personal 
data

38 60 2

Consumers 
n=1000

Tech Elites
n=102

Q: Which of the following best describes how you feel about artificial intelligence?



Anxieties and Opportunities in a 
World of Connections



18

21

24

27

35

46

53

34

44

44

49

50

35

38

33

18

21

19

11

12

6

15

17

11

6

4

6

3
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Relying on Technology
Consumers

n=1000

Somewhat Not at allHeavily This area does 
not apply to me

Consumers rely on technology across all daily tasks, especially for staying in 
touch with friends and family

Staying in touch with 
friends and family

Pursuing my personal 
interests and hobbies

Paying bills

Shopping for 
essentials

Commuting and 
traveling

Balancing work and 
personal life

Managing the home

Q: For each of the following areas in your life, how much do you rely on technology?



However, the majority think 50 years from now, technology will result in over-
dependence and people will spend less time interacting with each other
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Most Likely to Happen 50 Years From Now
Consumers 

n=1000

56 32 13

…result in over-dependence and 
people will spend less time 
interacting with each other

…make it easier for 
people to communicate 

with each other

Technology will…

Don’t know

Consumers 
n=1000

33 64 3Tech Elites
n=102

51 38 10Male

59 26 15Female

n=487

n=513

By Gender

51 36 13

58 29 13

By Age

18-34

35+

n=375

n=625

Q: Which of the following are most likely to happen 50 years from now? 



40 37 37
30 29

24 23
18

10

36 38
45

27 27 28 25
16

8

Use of robots and

artificial intelligence

destroy too many jobs

People become isolated

from each other and

only interact with

technology

Loss of control over

personal information

Artificial intelligence

evolves beyond our

control and becomes a

threat to humanity

Genetic modifications in

plants, livestock, and

people cause

unforeseen health risks

Genetic modification in

humans (designer

babies) leads to

increased

discrimination and

prejudice

Artificial intelligence

and other new

technologies are only

available to the

wealthiest, leading to

greater social inequality

Humans will have to

merge with machines to

avoid becoming

irrelevant

None of these

In fact, social isolation is one of the top worries consumers and tech elites have 
about technology over the next 50 years
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Most Worrying Potential Outcomes of the 
Next 50 Years

Tech 
Elites
N=102

Consumers
N=1000

Q: What are you most worried about that may happen in the next 50 years? Please select up to 3. 



Millennials are most optimistic that 5G will bring people closer together 
rather than isolate them 
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33 38 28

5G will bring people closer 
together by always being 

connected

Don’t know

5G will isolate people 
by reducing one-on-
one face time

5G Connection
Consumers 

n=1000

33 45 2318-34

34 35 3135+

n=375

n=625

By Age

Q: Which of the following statements do you most agree with?



Consumers are split on if 5G will ultimately bring on more improvements 
or more problems in the future
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25 32 28 15

…lead to more privacy and 
security concerns and, 
ultimately, will bring more 
problems than improvements

…make us more efficient and, 
ultimately, will bring more 

improvements than problems

Don’t know…will bring just as many 
improvements to communities 

and individuals as it will 
problems

Impacts of 5G
Consumers 

n=1000

Being connected to everything will…

Q: Which of the following statements do you most agree with?



27

69

60

67

68

62

75

74

25

33

26

25

32

19

22

6

7

7

6

6

6

4

Relying on Technology 50 Years From Now
Ranked by rely “heavily” today

Consumers
n=1000

Somewhat Not at allHeavily

∆ +21

∆ Compared to rely heavily 
today

Staying in touch with 
friends and family

Pursuing my personal 
interests and hobbies

Paying bills

Shopping for 
essentials

Commuting and 
traveling

Balancing work and 
personal life

Managing the home

∆ +29

∆ +27

∆ +41

∆ +43

∆ +39

∆ +51

50 years from now consumers expect managing the home to be most impacted 
by technology, the area where they currently rely on technology the least 

Q: For each of the following areas, how much do you think the average person will rely on technology 50 years from now?



Nearly all consumers and tech elites alike are concerned about the security and 
privacy of their personal information online
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Not very concernedVery concerned

Somewhat concerned Not at all concerned

Concern about Security & Privacy of Personal Information Online

47

39

41

Consumers
n=1000

Tech Elites
n=102

47

111

41

Q: How concerned are you about the security and privacy of your personal information online?




